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ANZ will continue to invest in the 

MoneyMinded program because we 

know it works. With careful budgeting, 

planning and the practical life skills 

that MoneyMinded offers, we can 

contribute to positive changes in 

peoples’ lives.
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FOREWORD

ANZ is committed to improving the financial wellbeing of Fijians by driving a savings culture in Fiji.

We bring this to life through MoneyMinded, our flagship financial literacy program, which we deliver with the support 
of our corporate and community partners, including Ola Fou, Live and Learn, Digicel, Fiji National University, Fiji National 
Provident Fund, HART, Paradise Beverages, Republic of Fiji Military Forces and Fiji Police Force.

Around 12,000 people in Fiji have taken part in MoneyMinded training since 2010. Through this program, we help Fijians 
develop money skills, knowledge and confidence.

Melbourne’s RMIT University independently surveyed more than 100 people who participated in the MoneyMinded 
training in 2018 to understand how it impacted their lives. Their research found that participants felt more optimistic about 
their financial situation; they had more control over their money, felt more confident in making financial decisions, were less 
stressed about the future and felt better able to provide for their families.

ANZ will continue to invest in the MoneyMinded program because we know it works. With careful budgeting, planning and 
the practical life skills that MoneyMinded offers, we can contribute to positive changes in peoples’ lives.

A sincere vinaka vaka levu to the MoneyMinded participants who took part in this research. Your feedback helps us to 
continue to tailor the program to suit local needs.

And of course, this would not be possible without our accredited MoneyMinded facilitators and ANZ staff who give 
so much of their time to deliver MoneyMinded. Last year alone, our staff dedicated more than 230 volunteer hours to 
MoneyMinded.

Thank you for your commitment to helping people and communities in Fiji thrive.

Saud Minam
ANZ Fiji Country Head 
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Summary

MoneyMinded, ANZ’s financial education program has 
reached nearly 600,000 people in Australia and across 
the Asia Pacific since 2003. The program has played an 
important role in strengthening the financial capabilities 
of individuals, households and communities. In 2018, 
3,284 people in Fiji participated in MoneyMinded. This 
report provides evidence that shows how MoneyMinded 
has improved the financial wellbeing of Fijian participants. 
Following are the key results of participant outcomes after 
completing MoneyMinded. 

The results are based upon 101 survey interviews 
conducted with participants in Fiji in March 2019. Most 
survey respondents were women (81 per cent), 71 per 
cent were employed; 31 per cent earned less than $5,000 
per annum.

To have financial wellbeing means being able to meet 
financial commitments and manage day-to-day, being 
able to feel financially comfortable to make choices that 
allow you to enjoy life and having financial resilience for 
the future including being able to cope with unexpected 
expenses. 

The behaviours and attitudes associated with financial 
wellbeing are: saving, planning, financial confidence, 
spending restraint and future orientation. 

96 per cent of the respondents reported that 
MoneyMinded improved their financial wellbeing. 
The financial wellbeing score of research participants 
improved from 37 prior to completing MoneyMinded to 
70 out of 100 at the time of the survey. 

Meeting commitments

•	 After doing MoneyMinded 94 per cent of the 
respondents said they were able to make ends meet 
compared to 28 per cent before MoneyMinded.

•	 83 per cent found it easier to pay bills after MoneyMinded 
compared to 10 per cent before MoneyMinded.

•	 96 per cent felt they had more control over their money 
compared to 37 per cent before MoneyMinded.

Feeling financially comfortable

•	 63 per cent of respondents had money left over after 
paying for necessities compared to 20 per cent before 
doing MoneyMinded.

•	 90 per cent felt more optimistic about their financial 
situations after doing MoneyMinded compared to 18 per 
cent before MoneyMinded.

•	 74 per cent felt their finances allowed them to do the 
things they wanted such as help family and enjoy life 
compared to 36 per cent before MoneyMinded.

Financial resilience

•	 52 per cent of respondents had savings for unexpected 
expenses after MoneyMinded compared to 12 per cent 
before MoneyMinded.

•	 After MoneyMinded 89 per cent had saved at least one 
month’s income and 43 per cent had between 1- and 
3-months income saved.

7
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Changed behaviours & attitudes

•	 94 per cent of participants reported a saving habit after 
doing MoneyMinded including 59 per cent who became 
regular savers. Before MoneyMinded 54 per cent of 
participants were unable to save.

•	 Before MoneyMinded only 11 per cent kept their money 
in a bank account, 61 per cent kept money hidden and 
close to them. After MoneyMinded, 43 per cent kept their 
money in a bank account.

•	 After MoneyMinded 95 per cent of participants cut 
back on their weekly or monthly spending to help them 
save compared to 39 per cent of participants before 
MoneyMinded. 

•	 98 per cent were able to plan ahead compared to 55 per 
cent before MoneyMinded.

•	 97 per cent had set a financial goal to achieve in the 
following 12 months compared to 40 per cent before 
MoneyMinded. 

•	 96 per cent felt confident in making financial decisions 
after MoneyMinded compared to 50 per cent before 
doing the program.

•	 89 per cent of participants felt better able to manage 
their family’s financial requests after doing MoneyMinded 
compared to 44 per cent before MoneyMinded.

Personal wellbeing and community 
outcomes

After MoneyMinded

•	 93 per cent of participants shared information they 
learned in MoneyMinded with others

•	 91 per cent felt more connected to the community 

•	 95 per cent felt better able to provide for their families

•	 93 per cent were less stressed about the future

To have financial wellbeing means 

being able to meet financial 

commitments and manage day-to-

day, being able to feel financially 

comfortable to make choices 

that allow you to enjoy life and 

having financial resilience for 

the future including being able to 

cope with unexpected expenses. 
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1.0	I ntroduction

This report provides the results of an evaluation of 
MoneyMinded, ANZ’s financial education program 
delivered in Fiji in 2018. Since 2010, ANZ has invested 
in extending the reach of MoneyMinded across Asia 
Pacific with significant success in helping individuals and 
households improve their financial capabilities, reach 
financial goals and build resilience (University of the South 
Pacific, 2018).

9
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2.0	A bout Fiji

Fiji comprises 333 islands and is located in the South 
Pacific Ocean. The country is 18,333 square kilometres in 
size with 96% of the population living on the two main 
islands, Viti Levu and Vanua Levu (Fiji Bureau of Statistics, 
2018). Fiji is rich in beauty and culture making it a popular 
tourist destination for residents of nearby countries 
including Australia, New Zealand, Singapore, Hong Kong 
and even tourists from the west coast of the USA1. As at 
2017, Fiji had a population of 884,000 with tourist numbers 
equalling about the same number - 870,309 in 2018 (Fiji 
Bureau of Statistics, 2018). 

1	 https://www.fiji.travel/about-tourism-fiji

Due to its location, Fiji has been a central hub for 
transport, financial and business activities in the Pacific 
region (The World Bank, 2015). Most of the banking and 
finance operations are foreign owned and dominated by 
Australian based institutions (UNDP Pacific Centre & Sibley, 
2009).

Figure 1. Map of fiji

Reprinted from Map of Fiji, by Worldatlas, 2019, 
Retrieved from https://www.worldatlas.com/webimage/countrys/oceania/fj.htm

https://www.worldatlas.com/webimage/countrys/oceania/fj.htm
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2.1	I mproving Financial capabilities and inclusion in Fiji

The Fijian Government together with the Reserve Bank 
of Fiji have developed and implemented a National 
Financial Inclusion Taskforce 2016-2020 to improve the 
financial inclusion rates and financial capabilities of Fijians 
(National Financial Inclusion Taskforce & Reserve Bank of 
Fiji, 2016). Efforts have included implementing financial 
education into schools, expanding access to financial 
services, encouraging take-up of digital financial services, 
improving the quality of financial products and creating 
a regulatory environment that encourages innovation 
(National Financial Inclusion Taskforce & Reserve Bank of 
Fiji, 2016). 

Although banking is still heavily concentrated in urban 
areas, financial inclusion rates have increased substantially 
over the last decade with cash-in and cash-out access 
points increasing from 6.7 per 10,000 adults in 2010 to 
21.8 in 2015. The proportion of adults with an account at 
a financial institution in 2015 was 60 per cent –- higher 
on average than other lower-middle income countries 
however women in Fiji have significantly lower rates of 
financial inclusion than men – with 52 per cent of women 
having an account compared to 68 per cent of men 
(National Financial Inclusion Taskforce & Reserve Bank of 
Fiji, 2016). In 2015, 20 per cent of adults had at least one 
type of credit account and in 2014, 53 per cent had at 
least one type of insurance account (National Financial 
Inclusion Taskforce & Reserve Bank of Fiji, 2016). 
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3.0	 MoneyMinded 
in Fiji

In 2018, MoneyMinded was completed by 3,284 people 
in Fiji.2 The majority of MoneyMinded participants in Fiji 
were men (78 per cent) while 22 per cent of participants 
were women. This is the reverse situation for the gender 
breakdown for MoneyMinded in Australia where 71 per 
cent of participants are women and 29 per cent are men 
(Russell, Kutin, Stewart, & Rankin, 2017). MoneyMinded 
in Fiji is particularly targeted at men who are seasonal 
workers and other industries connected with the Fiji 
National Provident Fund (FNPF), a large superannuation 
in Fiji (FNPF, 2018). Fifty-five per cent of MoneyMinded 
participants were recruited through FNPF.

The program was usually conducted as a one-day 
workshop with topics including ‘planning for the future’, 
‘making money last until pay day’, ‘needs and wants’, 
‘budgeting’ and ‘assertiveness & learning to say “no”’. At the 
completion of the workshop, participants are encouraged 
to commit to action which is a critical component of 
a successful financial education program. Financial 
knowledge on its own contributes little to financial 
wellbeing but when the knowledge becomes action it 
then has potential to improve people’s financial situations. 
The program also includes mechanisms that help to 
cultivate financial attitudes that in turn drive behaviours 
conducive to financial wellbeing. 

2	 Based on MoneyMinded attendance data collected by ANZ 
Pacific.

4.0	 Research method 
and survey 
participants

This report is based on data from a survey conducted with 
MoneyMinded participants in Fiji. Most participants had 
completed MoneyMinded in the previous 12 months – 56 
in 2017, 28 in 2018 and 14 in early 2019 with only three 
who had completed it in 2016. The survey instrument 
was developed by RMIT and included an adaptation of 
the validated financial wellbeing scale developed by 
Kempson, Finney, and Poppe (2017). This scale has been 
previously used to measure levels of financial wellbeing 
in Australia and New Zealand (ANZ, 2018a, 2018b) and for 
specific cohorts such as older Australians (Russell, Kutin, 
Stewart, & Cai, 2018) and Saver Plus participants (Russell, 
Kutin, & Stewart, 2018). The survey also included items 
specific to the MoneyMinded content. 

In March 2019 an independent researcher based in Fiji 
conducted the face-to-face survey interviews with people 
who had participated in MoneyMinded. A total of 101 
questionnaires were completed. With a survey sample 
size of 101 the sampling error is 10 per cent. This means 
that the true per cent lies within +/- 10 per cent of the 
reported figure. It must also be noted that 81 per cent of 
the survey respondents were female. In Fiji, 78 per cent 
of MoneyMinded participants are men. The survey results 
in this report do not necessarily reflect the experience of 
men who completed MoneyMinded in Fiji. 

63 per cent of participants completed the questionnaires 
in both English and verbal Fijian translations. The 
questionnaires were returned to RMIT in Melbourne for 
analysis.

Respondents were recruited from and included:

•	 44 from a housing assistance organisation 

•	 17 from a superannuation fund

•	 15 ANZ employees

•	 11 from a clothing company

•	 5 from Yaroi village

•	 5 from Live and Learn centres

•	 2 community members 

•	 2 seasonal workers

Of the 101 research participants:

•	 81% were women

•	 47% were aged between 18 and 39 years

•	 27% had completed forms 5, 6 or 7 at secondary school

•	 34% were married

•	 The average household size was 5 people, comprising 3 
adults and 2 children

•	 66% earned income from wages and salary

•	 31% earned less than AUD$5000 per year

•	 54% said their income was regular each month

•	 25% made day-to-day financial decisions jointly with their 
partner or spouse
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Table 1. Personal and household 
Characteristics (N = 101)

Characteristics Per cent 
%

Gender Male 19

Female 81

Age 18-29 19

30-39 28

40-49 19

50-59 24

60+ years 10

Highest level 
of education 
completed

Primary school or none 9

Junior secondary 13

Secondary (form 5 & 6) 24

Secondary (form 7) 3

Technical institute 12

University 35

On the job or other 
training

4

Marital status Married or engaged 34

De facto 2

Divorced/separated 19

Widowed 15

Single 30

Number of children 
under 18 years in 
household

0 25

1 22

2 19

3 9

4 14

5 6

6 to 9 5

Number of adults 
in household 
(not including 
participant)

0 26

1 15

2 18

3 15

4 11

5 8

6 to 10 7

Person responsible 
for day-to-day 
financial decisions 

You 48

You and your partner/
spouse together

25

Your partner/spouse 3

You and another family 
member

15

Another family 
member

7

Nobody 2

Table 2. Income and employment 
characteristics (N = 101)

Income or 
employment

Per cent 
%

Work situation Paid employee (government 
sector)

8

Paid employee (private sector) 40

Paid employee (other sectors) 23

Producing goods for sale 17

Self-employed, own business 3

Subsistence 1

Elderly fund, age pension 2

Home duties 1

Unemployed 5

Work type

(n = 94)

Technical or administrative staff 21

IT and finance 20

Sale of or making goods or 
produce

18

Service worker 11

Tailoring or clothing 
manufacture

9

Sales and marketing 8

Management 5

Teaching or training 4

Farming or fishing 2

Off-shore or seasonal worker 2

Source of 
income  
(can select more 
than one and 
therefore column 
total does not 
add up to 100%)

Wages and salaries 66

Home produce sales 18

Welfare allowance 31

Other income 14

Agriculture and fish sales 5

Self-employment 5

Remittances and gifts 4

Casual jobs 2

Imputed rent 1

Pensions 1

Annual 
household 
income

less than $5,000 31

$5,000 to $9,999 23

$10,000 to $14,999 15

$15,000 to $19,999 7

$20,000 to $29,999 4

$30,000 to $39,999 6

$40,000 or more 14

Income is 
regular each 
month

Yes 54

No 43

Don’t know 3
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4.1	F inancial situation of MoneyMinded participants

We used a measure of financial stress to record the 
financial difficulties the survey participants experienced in 
the year prior to the survey (Australian Bureau of Statistics, 

2016). We also added an additional item ‘Could not give 
money to the church’ as it is an important custom in Fiji for 
people to donate money to their local church. 

Asked for �nancial help from friends or family

Could not pay electricity, gas or telephone bills on time

Could not give money to the church

Could not pay the rent or mortgage on time

Asked for help from welfare, community or church organisations

Was unable to cool or air condition my home

Could not pay school fees

Could not pay for food

Pawned or sold something

0 10

55

42

35

28

21

20

15

13

10

20 30
%

40 50 60

Figure 2 shows that 42 per cent of participants had not 
been able to pay a utility bill on time (in the previous 12 
months) due to a shortage of money. Fifty-five per cent 
had asked for help from friends and family and 35 per cent 
could not give money to the church because of a shortage 
of money. Thirteen per cent of participants did not have 
enough money to pay for food. 

Figure 2. Indicators of Financial hardship experienced in the last 12 months 
Participants were able to select more than one answer

In combining the number of financial stressors 
experienced in the previous 12 months we found that 40 
per cent of participants experienced ‘No financial stress’ 
(one or no indicators reported), ‘Moderate stress’ (two 
to four stress indicators) was reported by 44 per cent of 
participants and ‘High stress’ by the remaining 16 per cent 
of participants (five to all nine indicators). 
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5.0	C hanging financial behaviours

MoneyMinded aims to strengthen participants’ financial 
knowledge, skills and capabilities that contribute to 
financial wellbeing. We know from international research 
that the financial behaviours and attitudes most important 
to financial wellbeing are: active saving, not borrowing for 
everyday expenses, confidence in money management 
skills and people’s belief in their ability to influence their 
own financial future. These behaviours and attitudes can 
help an individual to meet their financial commitments, 
feel financially comfortable and to build resilience for the 
future (ANZ, 2018a; Kempson et al., 2017). 

The survey measured changes in participants’ money 
management behaviours and attitudes from before 
to after completing MoneyMinded. We also measured 
participants’ financial wellbeing and asked for their views 
on the effect MoneyMinded has had on their financial 
wellbeing. 

Other financial behaviours that can influence financial 
wellbeing in countries such as Fiji include: keeping money 
safe (by using bank accounts) and judicious sharing of 
household resources with other family members and 
community groups. 

5.1	 Planning and setting goals

Planning, budgeting and setting goals are important 
topics in the MoneyMinded workshops. Creating a budget 
to manage income and expenses helps individuals to 
avoid running out of money before their next income 
payment is due. It also helps in knowing how much 
money can be put away for savings and the future. 

MoneyMinded helped participants to improve their 
planning and money management behaviour. After 
completing MoneyMinded, participants were more 
organised with managing their money. Before the 
program, 43 per cent of participants reported being 
financially organised and after the program 93 per cent 
reported being organised with their money management. 
Before MoneyMinded 37 per cent of participants felt they 
had control over their finances and after the program 
nearly all participants (96 per cent) felt they had control. 
Before MoneyMinded 39 per cent of participants knew 
how much money they needed for their daily expenses 
and after MoneyMinded 98 per cent were aware of their 
daily living costs.

Meeting day-to-day expenses involves being able to make 
ends meet, paying bills on time and feeling in control 
of one’s finances. Before MoneyMinded, 28 per cent of 
participants reported being able to make ends meet and 
after MoneyMinded 94 per cent were able to. Similarly, 
before MoneyMinded only 40 per cent said they paid their 
bills on time, whereas after MoneyMinded this increased 
to 96 per cent. 

Table 3. Meeting day-to-day 
expenses (% agree or Strongly 
Agree)

Before After Change

I am organised with regards 
to managing my money

43 93  50%

I feel I have control over my 
finances

37 96  59%

I know how much I need for 
my daily living expenses

39 98  59%

I am able to make ends meet 28 94  66%

I pay my bills on time 40 96  56%

Planning for the future and setting goals is important to 
financial wellbeing. In the Pacific region, facilitators use 
a ‘vision board’ to help participants bring their financial 
goals to ‘life’. The vision board is a powerful tool for 
participants and has consistently been reported as an 
activity that has helped to enhance participants’ learning. 
Participants in Fiji reported that they were more likely 
to make financial plans after completing MoneyMinded 
compared to before MoneyMinded. Ninty-eight per 
cent were able to plan ahead after doing MoneyMinded 
compared to 55 per cent before the program. Ninety-
seven per cent had set a financial goal to achieve in the 
following 12 months compared to 40 per cent before 
MoneyMinded. 

Table 4. Financial goals and plans 
(% agree or Strongly Agree)

Before After Change

I have a financial goal to 
achieve in the next 12 
months

40% 97%  57%

I am able to plan ahead 55% 98%  43%

I set longer term financial 
goals and strive to achieve 
them

42% 98%  56%
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5.2	Sp ending restraint

Spending restraint contributes to financial wellbeing. 
Attitudes and behaviours associated with spending 
restraint include being less impulsive, thinking carefully 
before purchasing something and cutting back where 
possible on weekly or monthly spending. 

Following MoneyMinded, participants were more likely to 
cut back on their spending to save (95 per cent compared 
to 39 per cent before MoneyMinded) and 96 per cent 
were also taking the time to consider whether their next 
purchase was something that they could afford compared 
to 43 per cent before MoneyMinded.

Table 5. Spending restraint (% 
agree or Strongly Agree)

Before After Change

I cut back on my weekly or 
monthly spend in order to 
save

39% 95%  56%

Before I buy something I 
carefully consider whether I 
can afford it

43% 96%  53%

5.3	F inancial confidence

Having confidence in managing one’s finances contributes 
to financial wellbeing. Confidence leads to actions and 
actions build confidence. Confidence comes from having 
the right knowledge, experience in using it and knowing 
where to find resources when making financial decisions. 
In the Pacific and in other collective societies, confidence 
also includes knowing how to manage the expectations 
of family members when they seek financial help. 
MoneyMinded in the Pacific also covers the difficult issue 

of dealing with requests for money from family members. 
Participants reported an increase in confidence in being 
able to say ‘no’ when they could not afford to help their 
family or friends. Eighty-nine per cent of participants 
felt better able to manage their families requests after 
doing MoneyMinded compared to 44 per cent before 
MoneyMinded.

MoneyMinded participants reported increased levels 
of confidence after completing the program when 
they reflected on how they felt when making financial 
decisions, dealing with financial problems and thinking 
about the future. Ninety-six per cent felt confident in 
making financial decisions after MoneyMinded compared 
to 50 per cent before doing the program. Before 
MoneyMinded 42 per cent felt able to deal with financial 
problems compared to 97 per cent after the program. 

Table 6. Confidence in financial 
decision making (% agree or 
Strongly Agree)

Before After Change

I feel confident about 
making financial decisions 50% 96%  46%

I believe the way I manage 
my finances affects my 
future

64% 90%  26%

I am able to deal with 
financial problems 42% 97%  55%

I feel confident saying ‘no’ 
when family members ask 
for money and I am not able 
to help

44% 89%  45%

16
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5.4	A ctive saving

Saving has been found to be the most important financial 
behaviour that contributes to financial wellbeing (ANZ, 
2018a; Kempson et al., 2017). Developing a saving habit 
can help to cultivate other behaviours and attitudes that 
promote financial wellbeing. For example, saving increases 
confidence, increases future orientation, helps to achieve 
financial goals and builds resilience for the future. 

There was a significant increase in the proportion 
of participants who were able to save their money 
after completing MoneyMinded. Prior to completing 
MoneyMinded, 54 per cent of participants in Fiji reported 
that they were unable to save. After MoneyMinded 59 
per cent of participants became regular savers. After 
the program 94 per cent of participants were saving, 
compared to only 46 per cent before the program.

Table 7. Change in savings 
behaviour

Before After Change

I save a set amount on a 
regular basis

9% 59%  50%

I save what is left over after 
expenses on a regular basis

11% 14%  3%

I save odd amounts when 
I can

26% 21%  5%

I am unable to save 54% 6%  48%

Total 100% 100%

Eighty-seven (out of 101) participants provided estimates 
of how much they had in savings before and after 
MoneyMinded. Eighty-nine per cent of these participants 
increased their total amount in savings, and for 11 per 
cent their savings total stayed the same. No participant 
reported a decrease in the amount they had in savings. 
The median amount in savings prior to MoneyMinded was 
$50. After MoneyMinded the median savings level was 
$290. 

5.5	 Keeping money safe

The MoneyMinded program provides participants with 
options to keep money safe. Prior to MoneyMinded 
a small number of participants kept their money in a 
bank account (11 per cent) and most people ‘kept their 
money close to them and hidden’ (61 per cent). After 
MoneyMinded 43 per cent of participants were keeping 
their money in a bank account and 16 per cent were 
keeping their money near them and hidden. There was 
also a large increase in participation in a savings group – 
from 1 per cent before MoneyMinded to 26 per cent of 
participants after MoneyMinded.3

Table 8. Keeping money safe (%)

Before After Change

Deposit in a bank account 11% 43%  32%

Deposit in a savings group 1% 26%  25%

Keep it somewhere close to 
me and hidden 

61% 16%  45%

Give it to someone else to 
look after

1% 0%  1%

Hide it in or near my home 15% 4%  11%

Other 11% 11% -

Total 100% 100%

3	 Savings groups are comprised of peers such as relatives, work 
colleagues, friends or community residents who save together 
and then distribute accumulated funds at certain times of 
the year among the members as needed. The funds can also 
provide capacity for borrowing among members or to help 
achieve a common project.  Savings groups are a popular saving 
mechanism in the Asia Pacific region and among low to middle 
income countries. 
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6.0	P ersonal wellbeing and community 
outcomes

MoneyMinded has an impact not only on participants, but 
for participants’ families, friends and their communities. 
Most participants (93 per cent) reported sharing the 
information they learned in the workshops with others. 
Participants reported increased levels of confidence (95 

per cent) and felt they were better able to provide for their 
family (95 per cent). Many participants reported decreased 
stress (93 per cent), 91 per cent felt more connected to 
the community and 96 per cent learned a lot from other 
participants in the program. 

Figure 3. wellbeing outcomes for participants 

Some examples of how they shared what they had learned in MoneyMinded were:

I have encouraged my sons to 

start saving with what I give them 

especially my schooling sons. So, 

if I am giving $5 per day for buying 

lunch, they are putting $2 every 

day in their money box.

96

95

95

93

93

93

91

I learned a lot from other participants in the program

I feel I am able to better provide for my family

I feel more con�dent in other aspects of my life

I shared what I learned with others

MoneyMinded gave me the opportunity to meet new people

I feel less stressed about the future

MoneyMinded has helped me feel more
connected with my community

%
0 20 40 60 80 100

My friends, family and colleagues, 

I shared and explained the 

importance of saving money. How 

to make money last. Stop wasting 

money.
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Yes, of course I share it with my 

husband and my mother-in-law. I 

told them how we are going to use 

our money wisely and be at the 

right place at the right time.

19
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7.0	 Financial wellbeing in Fiji

Financial wellbeing is more than just having financial 
knowledge and the ability to implement that knowledge. 
It is a combined psychological and financial state whereby 
people feel satisfied or content with their financial lives. 
The major components of financial wellbeing are: being 
able to meet financial commitments, feeling financially 
comfortable and able to enjoy life, and having financial 
security or financial resilience for the future (Kempson & 
Poppe, 2018). 

Financial wellbeing is of course influenced by a variety 
of factors, some of which are outside the control of 
individuals. The social, cultural and economic conditions 
in which people live have a significant impact on the 
financial behaviours and outcomes of individuals and 
households. In Fiji as with other collective societies, culture 
plays a strong role in determining people’s attitudes 
towards money. 

The cultural expectations around the use of money within 
a household and in the community need to be considered 
in the design and delivery of financial education programs. 
MoneyMinded, when delivered in the Pacific, includes 
a useful component to help participants manage the 
financial expectations of family and community within the 
cultural context of each country. 

We used two methods to measure financial wellbeing: 
1) the Kempson et al. (2017) scale of 11 items; and 2) 
participants’ self-rating of financial wellbeing. We also 
asked participants an open-ended question ‘What does 
financial wellbeing mean to you?’

The Kempson et al. (2017) financial wellbeing scale has 
been adopted by ANZ in their national survey in Australia 
(ANZ, 2018a), in New Zealand (ANZ, 2018b), for older 
Australians (Russell, Kutin, Stewart, et al., 2018) and in 

a sample of Saver Plus4 participants (Russell, Kutin, & 
Stewart, 2018). The scores have been scaled from 0 to 100. 
A score of 100 represents the highest level of financial 
wellbeing. 

For this report, we modified the scale to suit the Pacific 
context5 and the sample size is relatively small, so comparing 
scores of the Fijian sample with other financial wellbeing 
results should be done with caution. Eighty-nine of the 101 
people who took part in the evaluation completed all the 
financial wellbeing questions and for these people we were 
able to calculate their financial wellbeing scores. 

7.1	F inancial wellbeing scores

Overall, the average financial wellbeing scores improved 
significantly from participants’ retrospective assessment 
of their financial wellbeing before doing MoneyMinded 
compared to the time of the survey, after MoneyMinded. 
Before MoneyMinded, we calculated their average 
financial wellbeing score to be 37 out of 100. After 
MoneyMinded their average score increased to 70. 
There is clearly a large improvement in the participants’ 
abilities to manage their income sustainably and adopt 
behaviours that contribute to financial wellbeing. The 
extent of the difference however may also reflect the high 
level of enthusiasm for MoneyMinded, its impact on their 
financial lives and the desire for the program to continue. 
Studies that measure knowledge, behaviours and 
attitudes towards topics such as money can sometimes 
be influenced by what is known as ‘socially desirable 
responses’ (Kelly, 2015) which can potentially over (or 
under)-estimate results of surveys that use self-reported 
responses (de Vaus, 2014; Krosnick, 1999). We recommend 
caution in interpreting the change in average financial 
wellbeing scores from 37 to 70 out of 100. 

4	 Saver Plus is ANZ’s saving and financial education program 
https://www.anz.com.au/promo/saver-plus-program/ 

5	 Changes made to the scale are available on request

https://www.anz.com.au/promo/saver-plus-program/
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Table 9. Financial wellbeing scores for Fiji MoneyMinded participants

Fiji MoneyMinded participants 
(N = 89)

Meeting 
commitments

Feeling financially 
comfortable

Financial 
resilience

Total financial 
wellbeing score

Before MoneyMinded 39 40 30 37

After MoneyMinded 76 75 58 70

The difference between the before and after scores for the 
three subscales and the overall financial wellbeing scores 
were significant. All participants reported an improvement 
in their overall financial wellbeing. Ninety-six per cent 
of participants had a positive improvement in their 
‘meeting commitments’ score, 92 per cent had improved 
‘feeling financially comfortable’ scores, and 87 per cent 
had improved ‘financial resilience’ scores. Following is a 
summary of the indicators within each of the subscales: 
meeting commitments, feeling financially comfortable 
and having financial resilience.

When participants were asked to indicate the effect 
MoneyMinded had on their financial wellbeing, 96 per 
cent of participants said that MoneyMinded had a ‘very 
positive’ (41 per cent) or ‘positive’ (55 per cent) effect on 
their financial wellbeing.

7.2	M eeting commitments

Forty-four per cent of participants would ‘often’ or ‘very 
often’ run short of money for food and other regular 
expenses before doing MoneyMinded whereas after 
MoneyMinded only 3 per cent reported running out of 
money (often or very often). 

Before MoneyMinded, only 10 per cent of participants 
found it extremely or somewhat easy to pay bills and 
other financial commitments and after MoneyMinded 83 
per cent found it easy.

Similarly, before MoneyMinded 29 per cent of participants 
‘often’ or ‘very often’ were unable to pay bills or other 
financial commitments at the final reminder because of a 
lack of money. After MoneyMinded this figure reduced to 
11 per cent.

7.3	F eeling financially 
comfortable

Before MoneyMinded, 20 per cent of participants would 
‘often’ or ‘very often’ have some money left over after 
paying for necessities whereas after MoneyMinded 63 per 
cent reported having some money left. 

When asked how they viewed their household financial 
situation, 18 per cent of participants reported it to 
be ‘good’ or ‘very good’ before the program. After 
MoneyMinded 90 per cent of participants viewed their 
financial situations optimistically (‘good’ or ‘very good’). 
Furthermore, 85 per cent felt ‘confident’ or ‘very confident’ 
about their financial situation when thinking about the 12 
month period following the time of the survey (compared 
to 15 per cent prior to the program). 

Seventy-four per cent of participants felt that after doing 
MoneyMinded they were more able to do the things they 
wanted such as helping family and enjoying life compared 
to 36 per cent feeling this way before the program. 

Most participants (92 per cent) felt more in control of their 
money after doing MoneyMinded compared to only 20 
per cent feeling in control before doing the program.

7.4	F inancial resilience

Having financial resilience means being able to cope with 
a financial shock such as an unexpected large expense 
without suffering financial hardship or going into debt 
(ANZ, 2018a; Kempson et al., 2017). In societies such as 
Fiji where there are high levels of social connectedness 
and sharing of resources, there is already to a large 
extent a foundation of financial resilience that is not 
enjoyed in many western cultures where individualism 
dominates. The role of culture in financial wellbeing 
needs to be further explored to better understand how 
it relates to financial resilience, financial wellbeing and 
the management of individual and household money. 
From the indicators in the survey, there is evidence that 
MoneyMinded participants have improved their financial 
resilience by increasing their saving behaviour. 

Before MoneyMinded only 12 per cent of participants felt 
they would have enough money to pay (all of it or most 
of it) for an unexpected expense equivalent to a month’s 
income. After MoneyMinded 52 per cent of participants 
felt they had saved enough to cope with such an expense. 

Before MoneyMinded 37 per cent of participants said 
they would need to borrow money from the bank, family, 
friends or use a credit card to meet an unexpected 
expense of a month’s income. After MoneyMinded this 
figure dropped to 9 per cent.

Participants in Fiji reportedly had increased their 
savings since doing MoneyMinded which has helped to 
strengthen their financial resilience. Before MoneyMinded, 
72 per cent of participants reported that they had ‘none 
or up to one month’s’ worth of income in savings. After 
MoneyMinded, this figure dropped to 11 per cent, 
indicating that 89 percent of participants had at least one 
month’s worth of income in savings (with 43 per cent 
having saved between 1- and 3-months’ worth of income). 
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7.5	W hat does financial wellbeing mean to participants in Fiji?

When we asked participants about what financial 
wellbeing means to them, the most frequent themes were 
having savings and saving for the future.  Having savings 
allows people to better cope with financial emergencies 
and to reduce the need to borrow to meet unexpected 
expenses – essentially having financial resilience.

Participants stated that being able to take care of their 
family and meeting their needs was also an important 
component of financial wellbeing. Similarly, it also meant 
being able to manage their finances, so they would be 
able to meet their day-to-day living costs, but also to 
have money left over (especially so they could save that 
money). For some it wasn’t just about having money left 
over, but also about having a ‘good income’.

“For me it means ‘happiness’ and 

how you manage money so that 

it buys you happiness. Discipline, 

value of money and how I can 

plan my expenses, prioritise my 

spending so that I can achieve 

my dreams. $ is needed for 

everything. Holistic.”

“It means living a life that is free 

from owing debts to other people, 

being able to financially support 

your family financially through 

all their needs and wants without 

facing difficulties in getting 

money.”

“Financial wellbeing. You have a 

better understanding of managing 

your own finances. Personally, 

if you have better understanding 

of managing your pay, you will be 

less stressed or more relieved.”

“Financial wellbeing could 

mean your finances are stable. 

You’re able to save, pay for your 

expenses and still have cash to 

spare in case of emergencies. 

For me personally, I have yet to 

reach that stage, but I’m working 

towards it.”

“Financial wellbeing means that 

when you have enough money 

now and have saved enough 

money for the future. Also 

when you are able to meet the 

financial needs during rainy 

days.”

“That you have saved well and 

to financially finance you in the 

future and to be well prepared.”
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The participants commonly referred to financial wellbeing 
as feeling ‘financially stable’ and ‘financially secure’, 
managing their money and having enough money so 
they felt less stressed, happier, and did not struggle. These 
comments reflect the psychological components of 
financial wellbeing – feeling comfortable and in control of 
one’s financial situation.  

“Simply it means your financial 

status is good and you are not 

facing financial problems.”

“Financial wellbeing would mean 

being financially stable whereby 

the financials and expenses are 

well managed.”

For me financial wellbeing is 

managing your finances well 

without any stress. I feel good 

and less stressed.

23

“Financial wellbeing to me 

simply means how financially 

stable I am as an individual i .e . 

if my income meets all my needs 

and wants, thus my savings 

are greater than my expenses 

and how I am able to secure my 

future. For now, all my expenses 

are less than my savings but I 

feel that I need to decrease my 

expenses as I am an impulsive 

spender.”
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We asked participants what barriers they faced in 
achieving financial wellbeing. The most frequently 
mentioned barrier to achieving financial wellbeing 
was the cultural obligation to contribute to family and 
community events and ceremonies (41 out of 96 people). 

“Sometimes we come across 

traditional obligations for 

deaths, weddings etc that prevent 

us from actually saving the 

amount of money that had been 

allocated for that period.”

“Hard to say no to relatives when 

they come to borrow money from 

me.”

“Family commitments e.g. Fijian 

weddings, birthdays, tevutevu etc. 

That is one of the hindrances in 

financial wellbeing.”

“It’s my relatives that externally 

bother or burden me with 

unexpected obligations.”

Some people also mentioned demands from their children 
and expectations and requests from friends that also 
hindered their ability to manage their finances.

7.6	B arriers to achieving financial wellbeing

“My four boys come with friends 

without telling me and I spend 

extra which is not in my budget and 

now I am learning to share to them 

about bringing in extra people, not 

to do over and extra spending.”

“My peers, they influence and 

distract me from saving my 

money.”

It is important to note that the economic wellbeing of 
communities is often dependent upon shared income 
and resources (Borovnik, 2005) and as mentioned 
previously, it does provide a level of financial resilience 
for households within the community. The US Consumer 
Financial Protection Bureau (CFPB, 2015) include in their 
measure of financial wellbeing an item that addresses gift 
giving. We thought for the context of Fiji, this was a useful 
item to include in the survey. There was no significant 
change in the proportion of participants who would 
find it less of a financial strain to provide gifts after doing 
MoneyMinded (41 per cent agreed or strongly agreed 
before MoneyMinded that it would be a financial strain, 
compared to 39 per cent after MoneyMinded). Perhaps 
this is because gift giving in cultures such as Fijian is 
viewed as a necessity and perhaps prioritised over other 
expenses, whereas in western cultures, gift giving is an 
optional expense. 
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Table 10. GIVING A GIFT FOR A 
WEDDING, BIRTHDAY OR OTHER 
OCCASION WOULD PUT A STRAIN ON MY 
FINANCES (small % changes were 
not significant)

Before After Change

Strongly agree 16% 8%  8%

Agree 25% 31%  6%

Neither agree nor disagree 28% 26%  2%

Disagree 21% 28%  7%

Strongly disagree 10% 7%  3%

Total 100% 100%

The next most frequently cited barrier to achieving 
financial wellbeing was not being able to stick to a 
budget or savings plan and impulsive buying (30 out of 96 
respondents). This was often conceptualised as ‘wasting 
money’. The difficulty in changing behaviours is evidenced 
in the following comments. Survey respondents 
overwhelming said that they were now less impulsive and 
practiced spending restraint (see Section 5.2). Responses 
to this open-ended question highlighted that many 
participants were still struggling with impulsive buying 
or ‘wasting’ their money. Baumeister (2002) suggests that 
self-control fails when people do not have strong goals or 
purpose, when they stop tracking how they are spending 
their money, and they in general have difficulties in 
changing their behaviours. It is indeed difficult to change 
entrenched behaviours, especially when they relate to 
psychological traits – such as impulsivity.   

“When we don’t put our savings in 

the bank and when there is a lot 

of wasteful spending.”

“The challenges are that I am 

unable to save as there is a lot 

of expenses and impulsive buying 

which I am trying to reduce.”

“Many small traditional 

functions, a lot of careless 

spending and wasting of time.”

“I cannot say no to others that 

need things or money and also I 

spend lavishly.”

“Challenges would be unexpected 

events that I never anticipated 

for - emergencies. I find that the 

biggest challenge is me, myself. 

It’s quite hard to say no to some 

things that I see and I hope to 

acquire or get but was never on 

my budget.”
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Then of course there is the obvious issue of insufficient 
income as a barrier to financial wellbeing. Apart from 
low wages or welfare payments, reductions in available 
income were often the result of not being able to work 
because of illness, because of increases in household size, 
and in one instance, crop failures.

“My pay is barely enough 

to keep me going.”

“Social welfare received is low 

that’s why I need to find other 

means of income to help my son 

and I.”

“When I don’t get a good harvest 

from my plantation.”

“the challenges I faced is that 

since I am just a temporary staff, 

my fortnightly earnings is really 

not enough for me and my siblings, 

since my parents are back on the 

islands and whatever they can 

provide they give. I stay with my 

siblings renting.”
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8.0	C ase studies

MoneyMinded helped me invest in 
the future

John* lives with his wife, his parents and two uncles. He 
has a steady job but before MoneyMinded had not saved 
or thought about his financial future.  

John said that although he had a regular income, before 
doing MoneyMinded his “finances were all over the place.” 
Doing the program prompted him to develop a budget, 
examine where his money went and encouraged him 
for the first time to live within his means. MoneyMinded 
helped him to shift his mindset from the ‘now’ to the 
‘future’. 

Before MoneyMinded, John frequently had to use 
moneylenders to make ends meet even though he had 
a regular income. He also used to borrow from family 
and friends when needing extra money. His dependence 
on short-term loans worried him. His spending involved 
buying things often for the sake of appearing to have a 
certain lifestyle and to meet perceived expectations of 
his family. John found it difficult to say ‘no’ when it came 
to spending money and this would put a strain on the 
household budget. MoneyMinded completely changed 
his attitude towards needing to buy things he couldn’t 
afford and spending money for the sake of appearances 
within the community. After MoneyMinded, John said:

“If I cannot afford it, I just 

cannot afford it and I just live 

within my means.  That is something 

I have learnt. That big change in 

me! That big change in me is that I 

can be more disciplined now.”

MoneyMinded has encouraged John to save money 
instead of spending it all before next pay.  He said that 
before MoneyMinded, if there was any money left he 
would make sure it was all spent on “having a good time” 
before receiving his next pay. John feels empowered now. 
He has a definite plan, has put “disciplines in place” and 
a limit that he doesn’t go beyond for spending. He now 
saves for a rainy day and doesn’t have to borrow money to 
make ends meet. 

John is very focused on investing in the future for him 
and his family.  Before MoneyMinded he said he never 
considered buying a house – he was content to be 
dependent on his parents because they had a property 
and he was using his income to live day-to-day. 

* Not real names

Since MoneyMinded John has purchased a house and is 
renovating it. He used to have a four-wheel drive car that 
he had because “he looked good in it” but realised after 
MoneyMinded that it was too expensive to keep, and he 
didn’t really need it. John sold the car and put the money 
towards his property. He has shared his plans with his wife 
and family and they are supportive of his goals for them. 
He wants his family to be secure for the future.

MoneyMinded has changed how John feels about money 
and his life. He feels “more mature” and has come to realise 
that feeling financially secure is important to his and his 
family’s wellbeing. He is less stressed and now has targets 
and goals. 
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MoneyMinded working with 
cultural values

For Joseph*, a single Fijian man aged in his thirties, 
MoneyMinded was an experience that enabled him to 
reconcile what financial wellbeing meant for him as well 
as managing the traditional expectations of his family 
and village. As the oldest member of his family he had an 
important role within the village with many expectations 
of him to provide support and meet financial requests 
from his family and wider community. Obligations for 
providing financial support to others can often cause 
tension for an individual in trying to meet their own 
financial wellbeing goals.

MoneyMinded helped Joseph to develop an assertive 
mindset that enabled him to put the best interests of his 
family and village first without feeling pressured to meet 
all financial requests. In the Fijian culture, denying requests 
can be viewed as a sign of disrespect but as Joseph noted, 
sometimes the demands for money were for things that 
weren’t always in the best interests of the family or the 
village. He said that MoneyMinded helped him to create 
a set of principles which he was able to use to better 
manage requests for money. 

* Not real names

Joseph said that:

“It was a tough challenge for me 

in trying to change my mindset 

and move towards being assertive.  

But through time, I was able to 

change gradually from that 

mindset to being assertive, at the 

same time keep that relationship 

in tact with the people around me, 

my family, mataqali (traditional 

unit) and the people in my village.”

As an example, Joseph said that he was very happy to 
support requests that would benefit the family or children 
in terms of their future such as money for education 
expenses. And he felt comfortable in saying ‘no’ to 
requests that were not conducive to people’s wellbeing. 
“MoneyMinded influenced me a lot, not only me but to 
help and support other people to be successful in life.”
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